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Introduction
Many big companies have a lack of social contacts in their work environment. The product ‘’Wjoy’’ aims to improve
quality time between colleagues in their work environment. Quality time is here defined as positive informal contact
between colleagues or clients during working hours.This study focusses on whether employees find Wjoy useful. In
order to integrate the product in their work environment the employees first should be convinced about the usefulness of Wjoy. Also, this study looks at whether the employees have a positive user experience when using the product because this will influence the experience of positive contact.

Concept
Wjoy is an interactive mug system for employees in a big companies. When a company uses Wjoy, the employees are
forced to have social contact before they can get a drink. If an employee wants to get a drink, the employee first need
to load a so called, ‘’drink point’’ on his or her Wjoy-mug. This “drink point” is the payment for one drink. In order
to load the drink point on his or her mug, the employee needs to find another employee with a Wjoy-mug to cheer
with. During this cheer the ‘’drink point’’ gets loaded to both mugs. As a result, both employees are able to get one
drink from the machine at any time they like.

Prototype
There are four mugs, each with a strip of Velcro on the mug. On this strip of Velcro each cup has its own color of
little pieces of Velcro. If the participants wanted to cheer, they needed to swap a piece of Velcro. In this way they
could earn a “drink point’’. If they wanted to get a drink they needed to put the coloured Velcro collected from their
colleague on a strip of Velcro which was placed next to the coffee machine.
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Purpose
The main goal of this evaluation is to investigate whether Wjoy is useful. Since Wjoy is a product to provide more quality time*
with colleagues at work we are interested in whether Wjoy will contribute to this. Our evaluation question is the following;
Is there more quality time* for employees in their work environment when using Wjoy?
To answer this question this question is divided in two sub questions:
• Do employees have more personal contact between each other at work while using Wjoy than without Wjoy?
• Do employees have more positive contact at work while using Wjoy than without Wjoy?
So, with the first sub question the personal contact is measured and with the second sub question the positive contact is measured. Therefore, these sub questions give answer to the main question “Is there more quality time for employees in their work
environment when using Wjoy?”
Hypothesis
Our hypothesis is that Wjoy gives employees a possibility to have more quality time, because the only option to get coffee
is by means of connecting two cups for such a time that colleagues should eventually interact.

*Quality time is here defined as informal personal positive contact between colleagues/clients during working hours
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Setup
This study consists of two user tests in which the first part of the study focuses on the usefulness of Wjoy. The second part of the study
focused on the the user experience.

Study A
Participants
Our study involves employees of big companies. This part of the study looks at four representative employees who work in the company
ABT. The four people work together in the same company, so they are colleagues. The participants were older than 18 years and highly
educated. The study was taken in their work environment.

Procedure
This part of the study began with a short questionnaire, followed by an observation in the field which consist of two parts. Both observations took 30 minutes in which we noted the amount of time and frequency the participants had social contact with other colleges in their
work environment and with whom. After the first and second observation the participants were asked to complete similar questionnaires
about their personal contact and experience of drinking a cup of coffee. So, these questionnaires measured whether the participants feel
more happy when using Wjoy than before. Finally, the participants were asked to select some adjective cards to measure whether the user
experience contributed to a positive contact. Thus the procedure was as following;
• open questionnaire A
• observation in the field part A
• open questionnaire B
• observation in the field part B
• open questionnaire B
• adjective card selection

participant completing the
questionnaire

participant completing the
questionnaire

Study B
Participants
For this part of the study, 21 highly educated employees from the company GGN were
studied. We did this study with groups of four colleagues in a room within their company. The participants were asked to come to this room in groups of four people.

Procedure
After the product Wjoy was explained the participants were asked to use the low-fidelity mugs. Then we asked them to complete a semantic differential scale. This semantic
differential scale was used to gather quantitative information on the user experience.
Finally, we took a small open interview in which we asked the groups of participants
whether they would use such a product which gave us some qualitative data. Thus the
procedure was as following;
• Semantic differential scale
•Open interview
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Participant completing the semantic differential scale
Participants taking part in open interview

Results
Study A
To analyse the results for study A, there was looked at the conversations from the observations, the questionnaires the participants filled in and
the adjective selection. The numbers and the time of the conversations were calculated and shown in a graph.

Analyses Questionnaires
If you look at the reasons to drink coffee or tea, there is one participant (participant 3) that drunk tea because of the exercise. This participant
said that it was a lot more fun to get something to drink with the product. However, the other participants switched from coffee to tea, so the
differences in the reasons are not relevant. When looking at the amount of social contact, you could see an increase in social contact for participant 1, 2 and 3. The first participant had first “No social contact”, but after using Wjoy he experienced pleasant social contact. The second
participant also “Did not have social contact” in the first observation, but in the second observation he had only brief social contact. The third
participant said that “There hasn’t been that much social contact” in the first observation, but in the second observation this participant had
social contact “When I got my tea together with my colleagues”.

Graph 1

Graph 2
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Graph 3

Graph 4

Graphs from the Observations
The first graph shows the time the participants had social contact and with whom in the first observation. This graph shows that participant
3 and participant 4 talked the most (to each other). The second graph shows the time participants had social contact and with whom in the
second observation. Here you see that participant 1 talked a lot more than in the first observation. By looking at this graph, you can see that
in the second observation there was a long conversation between participant 1 and participant 3.
The third graph shows the amount of seconds a participant talked (including the seconds of phoning) in observation 1 in comparison with
observation 2. In this graph you can see that participant 1 and 3 talked a lot more in the second observation than in the first observation.
Also participant 2 talked a bit more in comparison with the first observation. Only participant 4 talked less in the second observation. These
conversations also include phone calls. Even without the time spent phoning gives the result that person 1, 2 and 3 talked more in the second
observation.
The fourth graph shows the amount of conversations every participant had in the first observations in comparison with the second observation. The graph shows that participant 1, 2 and 3 had more conversations in the second observation. Especially participant 1 had an increase
in conversations (from 1 to 7 conversations). Only participant 4 had less conversations in the second observation.

Results of Adjective Selection
The adjective Selection has been done by two of the four participants.
Participant 1 chose the words: fun, pleasing and social. He thinks that the product is fun and pleasing
because it is a little bit a distraction from work. Further he thinks that the product stimulates social interaction between colleagues. He likes that there is a little social contact moment with other colleagues.
Participant 4 chose the words: good, easy, social, pleasing and fun. She chose this words because they
were all positive and she got also a positive feeling with the product. She thinks it is fun to get a drink,
because that gives you a break and you are going to get something you like. By using Wjoy, she thinks that
it stimulates the fun factor and other positive things like social contact. She thinks that the other cards are
negative or do not apply, that is why she did not chose these cards.
Both have chosen the words: fun, pleasing and social. These words are positive and that means that these
two participants had a positive user experience.
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Study B
To analyze study B, there was looked at whether the averages of the semantic differential scales was significant different from chance. In addition, the open interview was analyzed qualitatively.

Analyses Semantic differential scale
The differential scale shows that the participants had a pleasant user-experience, because the wilcoxon test concludes that the test is significant from chance. The average of the semantic differential scale was a 4.04 on a 5-point scale in which more points results in a better user
experience. The participants found Wjoy especially social (score of 4.76), fun (score of 4.38) and good (score of 4.33). Further, the result of
whether the participants found the product helpfull was not significant different from chance (score of 3.33).

Analyses Open interview
The conversations we had with the 21 participants gave us more insight in the user experience. We got several positive reactions about Wjoy.
For example one participant said, “Quit simple, nice way to get in touch with people.” In addition another participant said because it was simple; “I do not have to think.” Further there were more positive reactions about the concept: “Very good system, someone who says nothing,
gets no points,”. There was also somebody who said that she did not see it as a punishment, because then you get no drinks. This means that
there were employees who liked the concept and are willing to use it.
These conversations gave us also an insight in the usefulness of Wjoy. Some participants found the product useful, while others were in
doubt. For example, one participant said “It is very social, but not practical” because she does not have the time to drink coffee due to a lot
of pressure at work. Also she she says: “I am annoyed by people who are going to discuss their entire vacation, I just want to work, I do not
want to talk, I’m social to myself. I’m socializing between my work”. Some participants said it would not work for them because for example
one participant said: “I already have a thermos can on my desk, so I would not get coffee at the machine.” Another participant points out
that at seven o’clock in the morning she often is the first at the office “So there will be nobody to socialize with, and therefore I cannot get any
coffee.” In addition some participants said that you do not get a reward when using the product and that some people wouldn’t like to put in

much effort. However, another participant said that this does not matter for her, because she finds the product useful. This participant
said “A good idea, maybe they would say good morning to you after all”. Overall, they told us that they were already very social and
that they would not need such a product. However they understood “That this would work for bigger companies like Philips”. Also, the
participants said that on the third floor they were less social, because “People work their individually without any social contact. They
cannot socialize, because they are phoning a lot and there is a lot of pressure due to work”.
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Conclusion
By trying to fit all results together, a conclusion can be drawn. Unfortunately in study A we had not enough participants, so it is difficult to draw
a conclusion. When looking at the evaluation questions that were set before the research, still an answer can be given with the results gathered.

Answering sub questions
“Do employees have more personal contact between each other at work while using Wjoy than without Wjoy?”
Looking at study A, you see that participant 1, 2 and 3 had more social contact with Wjoy than without. The questionnaires from study A also
show that these participants had more social contact when using Wjoy than without Wjoy. Also one participant who participated in the adjective selection said that the product stimulates social interaction between colleagues. This was also mentioned by several participants who
participated in the open interview because they thought that they would use Wjoy to get in touch with other colleagues because the product is
fun. Also, the participants of the second observation thought that this product could be used to improve the social contact in big companies or
in companies where there is less social contact. In addition, from the open interview it could be concluded that this product would contribute to
more small conversations. The reason for having more social contact could be that the participants found it a social product, as was concluded
from the semantic differential scales. However, there will not be more social contact for some employees who do not have time to socialize since
they have much pressure due to work.
“Do employees have more positive contact at work while using Wjoy than without Wjoy?”
Some participants of the open interview said that some small conversations would improve the work atmosphere. In addition, study B shows
that people found the product fun which could make the personal contact more fun and therefore this could lead to more positive contact between colleagues. One participant of the adjective selection found that the product found Wjoy a means to have more positive contact. Overall,
participants from both study A as well as study B had a positive user experience However, in order to know the experience of the contact the
participants had there was not enough data gathered.

Answering Main Question
“Is there more quality time for employees in their work environment
when using Wjoy?”
When looking at the answers of the sub questions it is noticed that the
employees had more social contact. Also it is concluded that the participants are really positive about Wjoy and that it could be a means to have
more positive contact. When combining these observations the following conclusion can be drawn: Employees had more quality time in their
work environment when using Wjoy.

Reflection Hypothesis
Our hypothesis was that Wjoy gives employees a possibility to have
more quality time, because the only option to get coffee is by means of
connecting two cups for such a time that colleagues should eventually
interact. We are not certain whether this works for a long time, but if we
look at the results we see that Wjoy can enforce positive social contact between colleagues when introduced to Wjoy. Most of the employees were
quite positive and think that it could work. They also find the product
social and interactive.

Discussion
Although the results were analyzed systematically, some things could have influenced the data. First, some limitations are described. Also, the
limits of the user test will be explained. Further, some recommendations are given.

Limitations
The data that was gathered from the user could have been influenced by the explanations of the product given to the participants. Since the
way in which the explanations were presented influences the opinions of the participants, the data gathered is also influenced. Besides this
participants could have filled in the questions more positive, because of the possibility that there was more social pressure due to the designer
being present when the participants filled in the questions.
Also, the participants can have a feeling that their behaviour is observed which could influence their actions. The participants might feel that
they are being studied or judged. This could affect the participants’ behaviors and actions during the observation, because it might make them
uncomfortable since people are not accustomed being monitored. This could be prevented by using logging tools, logging data over a period
of time, instead.
The first user test was carried out in a small company, however, the product was designed for a much larger company. Also, in this company
everyone already knew each other. So this environment made it more difficult to test whether the product could motivate people to have more
social contact. The second user test was in a bigger company, however, some employees were already very social or had their reasons why they
did not talk that much during work, so therefore it was difficult to test whether the product could be useful for them. In order to prevent this,
we recommend to test at different large-scale companies.
It could also be that the observation was not representative for a regular working day. The employees explained us that the circumstances were
different, because less people were at the office which makes it more noisy: “Today there are less people in the office than normal, so usually it
is more quiet than.” Thus, we recommend to gather data on different days.
Another restriction of our user test was that most participants drunk coffee in the morning and tea in the afternoon. As a result, the observations could not be compared, because the participants had a different experience when drinking tea “Just a cup of tea” in comparison with
a cup of coffee “The best coffee you can find”. For further research it is therefore recommended to test either different participants with and
without the product, or spread the user test over several days.

The participants of the first user test were more busy phoning with clients and colleagues in the second part of the observation than in the first
part of the observation. As a result, these participants had less social contact between each other in the second part of the observation. Thus, it
was more difficult to compare these observations. Whether or not counting phoning as social contact influences the answer to whether or not
the product leads to more social contact between the employees. Phoning is a form of external social contact which could give the participants
quality time. However, this could diminish the need of intern social contact.
The number of participants that took part in part A of the study was too small to make the test representative enough. Therefore we needed
a larger group to analyse the behavioural patterns in a way that can lead to more plausible conclusions. However, there were enough participants which completed our semantic differential scale to assure that the data were reliable. The average of the semantic differential scales
which were completed was large (4.04 on a 5-point scale), so the standard deviation was small and as a result only a small number of people
were needed to make the data reliable.

Restriction of user test
The product is made and designed for a longer period of time. The product could not be tested over a period of time, because of a time limit.
So our test results do not describe what will happen with the product when employees use it over a longer period of time. This could have
influenced the results, because when the product is first introduced the participants want to try it out: “This time the reason to get a new cup of
tea was to participate on the exercise”. Since the product focusses on drinking a cup of coffee, half an hour is too short for participants to drink
more than one cup of coffee. It is also possible that employees are going to use the product in a different way than it was meant or avoiding
the product. We might force employees too much to use the new product.

Recommendation
During the first user test we collected not enough qualitative data that could bring us to an sound conclusion. During the second user test we
collected enough quantitative data and some additional qualitative data. However, this was not enough evidence to make a proper conclusion, since we have not enough data to conclude that the product will contribute to a positive contact between colleagues.
For further research, we advise it to be carried out in several large-scale companies. Also, the data gathered could be more reliable by doing
this on a longer period of time with more participants involved. By asking the participants to log their experience, the usefulness can be better
analyzed. This logging consists of describing the experience of contact, since this will give a better understanding about whether Wjoy contributes to a positive contact between colleagues. Also, logging should include the amount of time the logger had social contact. A disadvantage
of logging is that participants could easily forget to log certain moments of social contact or are inaccurate when logging. Therefore, it could
also be valuable to arrange a discussion with the participants afterwards which could give additional information about the participants’ frustrations or motivations when using the product.
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Appendix I
Reflection Naomi
Learning goals
When designing products to encourage a healthy lifestyle for
children, it is important to understand children’s needs and
evaluate whether the product is what they want. In this course,
I wanted to learn how to evaluate a product. Thus, I wanted to
learn how to set up a user evaluation by learning about different
methods. Also, I wanted to learn how to analyze the quantitative and qualitative data that is collected with a user test.
Learning points
First of all, I learned that the methods used to evaluate a product depend on the goals of the user test. Therefore, I learned that
it is very important to carefully formulate the goal of the study.
When choosing the method for our study, I learned that you
can combine methods to gather both qualitative and quantitative data to better evaluate concepts.
Also, I learned that when choosing a method, you should look
at the possibilities within your target group. Since our target
group did not have much time to do a user test, we had much
trouble to come in contact with our user. So therefore I learned
that in order to do a user test, you should contact the user in
time. Also, because our target group does not have much time
to do such a user test it was not possible to do the user test as
we had planned.

Further, I learned that for our target group it was more efficient
to introduce the product in small groups in order to get feedback. By doing this, I learned that you get much more feedback
in a shorter period of time when people are sitting in groups.
However, I observed that the participants influence each other. So when one participant for example likes the concept very
much, it is likely that all other participants will like the concept
better.
Besides, I learned that the reliability of the data increases with
the number of participants. In the first part of the study we
looked at patterns, which are more reliable when looking at a
larger group of people. Also, by doing a t-test, I came to the
conclusion that there were not enough participants in this part
of the study. By doing a similar test for the second part of the
test, I learned that when the standard deviation is small, less
participants are needed for reliable data.
Future
In future projects, I want to integrate the knowledge from this
course by setting up a user test and analyzing the data. Also, I
want to contact the user early in order to do more user evaluations which will help to improve the design.

Reflection Maxime
Expectation
I attended this elective because want to become an independent
designer, doing a lot of relative short projects, as I have written
in my PDP. This elective user evaluation is really important for
me to be able to manage user tests in the right way, in all the
coming projects.
When I started this elective I expected to learn more effective
manners of doing user tests. Evaluating these test, in order to
make progress, was an important goal as well. To create a better
understanding of a systematic approach was another. F.i. how
to take user test in a more scientific way and process and analyse data more accurate. And for example transferring verbale
results into figures that can be put in a model. With thes result
it more clear presentation can be made to convince potential clients of investors.
All the here mentioned elements were included in this course.
Therefore my expectations were fully satisfied. It was good that
we did one project during the whole course, so we could really
focus on all aspects of user evaluation in one project.
Learning points
Beside learning the theory, the practical part was interesting as
well. I have a better understanding now of how to cope with
participants during the execution of a test, also socially. For example: To create good atmosphere it is helpful to hand over a
small present to thank the participant for his cooperation. An
other is writing the questionnaire in the spoken language of the
participant and not in the language of the project.

Furthermore I learned a lot about how the interaction among
the participants takes place.
interesting was that the outcome of the opinion of the product
in different groups good differ. In larger groups social pressure
pressures plays a more important role than is smaller groups. In
small groups the individual opinion could be more dominant. In
larger groups the meaning of the majority was more dominant.
Here some individuals didn’t dare to come up with a meaning
contrary to that of the group. The overall opinion was therefore a little biased. Next to this it was interesting to observe the
difference between a situation with interaction in a group and
without in an individual interview. In the last is easier to pose
follow-up questions on as specific subject, or when the participant is hesitating.This situation produces more interesting data.
Besides, I learned different evaluation methods and their goals
and to choose the method that meets the goal best. And also
that you need a big enough population to gather enough data to
make the test representative.
Next time I would first make a calculation of how many participants are needed.
Difficult to deal with was the attitude of Naomi to take over a
lot of work without consulting the group. Of course she could
do this, but it seems that other group members are doing less.
Better communication next time should prevent this.

Reflection Verindi
Learning Goals
In semester one I had the course User Centred Design. With this
course I learned how to involve the users in your design process. I found this very interesting and I wanted to learn more
about that. Involving user is something that I find the most important thing in a design process. Also it is important that the
users want to use your product. This is the reason why I wanted
to learn more methods the evaluate a product.
Learning points
I learned to set up an user test. I now know that you can do
several user tests, but it is important to do the right user test. So
before you do the user tests, you need to know what you want
to know from these user tests and to have a good preparation.
With this course we did two user tests. From this I learned a lot.
I learn more by doing than from the theory. With the first user
test we did two observations and this is a method that I really
like doing. I like to look at people and I believe that you get a
lot information from people by observing them. The other user
test was a lot different than the first one. With this user test we
worked really efficient. We took the time to have conversations
with our users. This really helped us with the insights of our
product. I would definitely do that again because I found out
that talking to the users gives a lot of insights. We talked to 21
employees and the more users the more sides you see. So the
number of users is also important.

I also found out that you can collected different kind of data.
There is quantitative and qualitative data and I learned how to
analyse these data. We did a t-test what I found very interesting.
From this you can easily conclude something about the data you
have collected from calculations. You can easily see for example
if you have enough data or enough users. We found out that the
amount of users is really important to have a good conclusion.
The collaboration between my groupmates was sometimes difficult. Maxime and Naomi had a lot of discussions and I found it
difficult to get involved in these discussions. I would rather love
to stay outside these discussions but this was the reason why
sometimes the communication between each other was bad. Besides that we always tried to do our best and to help each other.
Also we tried to complement each other where necessary.
Future
Next year I would definitely use the knowledge about the methods, the user tests and data analyses in my following projects.
I am going to try to get a lot of users for the user tests for my
next projects to get enough information from them. I want to do
these user evaluations in an early stage of my design process so
that I can use the information from that to improve my design.

Appendix II
Peer Reflection Naomi
Peer Reflection Maxime
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Peer Reflection Verindi

How effectively did your group work?
We worked really effective and efficient in our group because
everyone attended at the meetings and everyone contributed to the
discussions. Also, because we had a good proposal, the user tests
were done effectively. During the user tests, we naturally took different roles which contributed to the success of our project. Finally,
we all contributed to the report by individually writing parts.
Were the behaviors of any of your team members particularly
valuable or detrimental to the team? Explain
Verindi: Made appointments with the companies in order to do the
user tests and made the design for the report.
Naomi: Worked much on the report and calculated the participants/whether it was sufficient from chance.
Maxime: Made pictures during the user tests in order to put this in
the report and made the low fidelity prototype.

Appendix III
Open questionnaire A

Open questionnaire B

• How old are you?
• Where do you come from (native country)?
• Do you work parttime or fulltime?
• Is there a common place where everyone works and where is it? (is
there a space?)
• What atmosphere is there in your work environment? (one big
space/small rooms?)
• Do you have many social contacts at your work, or just your own
group?
• Do you often chat with colleagues/people on your work, or do you
feel people have a colder
attitude?
• How do you socialize? (lunch together, chat in the hallway, proactively walk up to others,
chat in the lunchroom?)

• Did you drink coffee? Why? Did you like to, to stay hydrated, to stay
awake, or to socialize?
• How did you experience your cup of coffee? Could you rate this on a
scale from 1 to 10?
• How do you rate your quality of social contact with colleges during
last 45 minutes? Why?
• Did you have social interaction with your colleagues? Did you enjoy
this social interaction?
• Do you like colleagues to come over to chat with you on your work,
or do you find that too
distracting?
• Would you like to have more social contact on your work? Could
you elaborate this?
• Did you think the mug helped you in socializing with people you
normally would not have
talked with? Did you enjoy this?*
• How lonely do you feel? Could you rate this on a scale from 1 to 10?
• How happy do you feel? Could you rate this on a scale from 1 to 10?
• How concentrated where you during last 45 minutes? Could you
rate this on a scale from 1 to
10?
• Did you get interrupted while you were working? If this is the case,
how did you experience
that?
* After second observation
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Adjective selection

Semantic differential scale
Serious
Boring		
Unhelpful
Difficult
Confusing
Annoying
Unsocial
Bad		

0
0
0
0
0
0
0
0

0
0
0
0
0
0
0
0

0
0
0
0
0
0
0
0

0
0
0
0
0
0
0
0

0
0
0
0
0
0
0
0

Fun
Exciting
Helpful
Easy
Clear
Pleasing
Social
Good

Analysis Questionnaire

Experience of drinking coffee/tea: 1, 3, 4

Is there more quality time (informal personal positive contact between
colleagues during working hours) for employees in their work environment when using Wjoy?
Do employees have more personal contact between each other at work
while using Wjoy than without Wjoy?
Do employees have more positive contact at work while using Wjoy than
without Wjoy?

Before:
1: The best coffee you can find.
3: It’s just a cup of tea, nothing special
4: It’s very good coffee, fine taste

Reason to drink coffee/tea: 1, 2, 3, 4
Before:
1: Yes, the best coffee you can find.
2: Yes, to stay focussed.
3: I drink tea mainly to stay hydrated, not so much for socializing.
4: Because I like the taste of coffee. For hydration I would drink water.
After:
1: Cup of tea → hydrated. Sometimes with a moment to socialize.
2: Yes, to stay hydrated.
3: This time the reason to get a new cup of tea was to participate in the
exercise.
4: I had some tea. I was thirsty and had enough coffee.

After
1: Just a cup of tea
3: The tea itself was the same, however the process of getting the tea was
far more fun.
4: This tea was just oke.
Amount of social contact: 1, 2, 3
Before:
1: Had no social contact
2: Did not have social contact in the last 45 min.
3: There hasn’t been that much social contact. Just a few sentences.
Everybody is doing their job. Also today there are less people in the
office than normal, so usually it’s more quiet then. I chatted briefly with
my colleagues. This conversation was pleasant.
After:
1: Yes, I have no problem with any of my colleagues. Positive, just positive.
2: Only briefly. They are always friendly to talk with.
3: Yes, when I got my tea together with my colleagues.
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Experience of social contact: 4

Summary

Before:
4: Yes, I did enjoy.

If you look at the reason to drink coffee or tea, there is one person (person 3) that drunk tea because of the exercise. This person said that it was
a lot more fun to get something to drink with the product. But further
the others switched from coffee to tea, so the differences in the reasons
are not relevant. If you look at the amount of social contact, you see that
there is one person (person 1) that had first no social contact, but after
inventing the product, he had a lot more social contact. Also person 2
and 3 had more social contact with the product.

After:
4: We didn’t have very much social contact. But the contact is good.
Influences of happiness: 4
After:
4: I’m feeling fine.
Distraction in work environment: 1, 2
Before:
2: There was no distraction or unexpected situation. Not interrupted.
After:
1: Yes, by outside sales colleague. Positive experience → discussion about
customer’s application.
2: Yes, shortly due some question of one colleague. It is oke, not disturbing.

Analysis Quotes
Opmerking 1: Als mensen bij elkaar gezet worden krijg je heel veel feedback.
Groepje 1 (4 personen 1 Mannen, 3 vrouwen)
·
Voor ons niet nodig.
·
Wij zijn al vrij open.
·
Als je koffie gaat halen vraag je aan een ander of zij ook koffie willen.
·
Wij zitten in teams van 4.
·
Haalt altijd voor een ander koffie.
·
Ik snap dat dit voor een groot bedrijf als Philips handig kan zijn.
·
Moet voorkomen dat iemand steeds bij hokje ernaast haalt.
Groepje 2 (4 personen 0 Mannen, 4 vrouwen)
Opmerking 2: Discussie: Dit is een sociale afdeling.
·
Ik erger me aan mensen die hun hele vakantie gaan bespreken, ik
wil gewoon werken, ik wil niet praten, ik ben sociaal van mezelf. Ik praat
tussen mijn werk door.
·
Koffie halen doe ik niet, werkdruk ligt best hoog.
·
Je kan dus ook besodemieteren door zelf de mokken tegen elkaar te
houden.
·
‘’Hier is deze kop niet nodig, op de derde etage wel.’’ Daar zitten
allemaal mensen in hokjes zonder contact te hebben met elkaar. Deze
mensen bellen alleen maar en ligt de werkdruk hoog, ze kunnen hierdoor niet met anderen praten.
·
Bij sommige bedrijven kan het wel werken.
·
Het is hartstikke sociaal maar niet praktisch.
·
‘’Ik hou ook van gezelligheid maar werk moet ook af ’’.

Groepje 3 (5 personen 1 Mannen, 4 vrouwen)
Opmerking 3: (enthousiasme/kritische houding van 1 persoon beïnvloedt de andere deelnemers)
·
Heel simpel, leuke manier om contact te krijgen
·
Ik ben voor
·
Misschien gaan mensen dan wel hele dag bij het koffie apparaat
staan.
·
Moeten mensen betalen voor koffie?
·
Je krijgt er niks voor terug (Het oorspronkelijke idee is sociale contacten, de beloning is secondair).
·
‘’Sommige mensen willen niet zoveel moeite doen’’.
·
‘’Ik vind ‘m sowieso leuk!’’.
Groepje 4 (4 personen 0 Mannen, 4 vrouwen)
·
Erg leuk, maar ik heb een thermosfles op mijn bureau staan, dus ik
haal nooit koffie.
·
Wel een goed idee, dan zeggen ze misschien wel goedemorgen tegen
je. (Nu zeggen ze geen goedemorgen, of ze zeggen niks, of ze kijken weg)
·
Heel goed systeem, diegene die niets zegt, krijgt geen punten.
·
Ik vind het wel een heel leuk idee.
·
‘s Ochtends kom ik meestal als eerste, om zeven uur, dan is er nog
niemand, dus dan kan ik ook geen koffie halen.
Groepje 5 (4 personen 0 Mannen, 4 vrouwen)
·
Ik vind het wel cool.
·
Je hoeft niet na te denken.
·
Ik zie het product niet als straf, (omdat ik geen drinken krijg anders.)
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·
Bij ons op de afdeling zullen er twee mensen zijn die geen drinken
hebben. Zij halen alleen voor zichzelf drinken.
·
Ik zou twee kopjes tegen elkaar houden; Ik zou altijd twee koppen
op mijn bureau zetten zodat ik niet met andere mensen hoef te proosten
(Zou dus niet moeten kunnen doordat we het gaan programmeren zodat
je maar een maximaal aantal keren met dezelfde kan proosten)
·
Opzich vind ik het wel leuk.

Quantitative Analysis

